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Increase visibility of UWSMC students in 
Seattle Social Media Community 

Position UW SMC Program and students  
as a hub of social media knowledge 

Planning: Campaign Goals & Objectives 

Objectives: 

 Secure 39 new members 

 Increase comments and activity by 
20%  

Objectives: 

 Increase seniority level by 10% in 
manager category 

 Increase industry level by 20% in 
social media/marketing 



Team LinkedIn had the most success 
with interactive polls… each poll 
generated between 50%-75% 

Execution 



Beyond  
sharing 



Job Posts = 

Comments 



Invitations to local Social Media members 
led to participation and exposure 



#UWSMC Student Profiles… spotlight moments! 



LinkedIn Chat with Connie Rock on UW Social 
Media Class 



Group Page 
 Discussions, Polls, Membership, Promotions, Jobs, More (Statistics) 
 Page format :Discussions, Manager’s Choice, Latest Updates 

Feature 

Tools & Measurement 



Sharing 
 LinkedIn Feed 
 Twitter (no mentions) 
 Email 

  To the members 
  Showcase important stuff 

 Manual Shares 
  Twitter, FB, etc 

 Mentions, Pics 
Mobile App 
 Limited to home feed and notifications. No groups discussions. 
Other tools 
 Hootsuite, LinkedIn Ads, In Mail to make contacts, Facebook APIs, 

Wordpress, connect to outlook, Firefox/ Chrome Google toolbars, etc. 



Analytics 

Started 1/7/13 – 34 Members 

Outreach Strategy, Increased Discussions, Jobs 
Week 2/18 – 18 New Members  
Week 2/25 – 18 New Members  

Currently 3/10/13 – 92 Members 



2/18 – Highest activity 



Recommendations 
1. Ensure your group goals are clear and precise 

2. Lead your group by becoming one of its most active members. By being active in your own group and 
positioning yourself as the leader of your group, members will get to know and trust you. Do not expect your 
group to lead itself. 

3. Use the Group Announcements Feature; you can send up to one announcement per week directly to the email 
inboxes of your members. 

4. Group Name and Description; consider which keywords your target members will search for. Make sure your 
group name is clear and includes keywords. 

5. Display the group in the Group Directory and on members' profiles. 

6. Craft a compelling profile description along with objective of the groups purpose for new members to read upon 
joining.  

7. Invite key influencers to the group and give them a stage for their platform; promote and amplify across other 
channels. 

8. Just like any other social media channel, build out an editorial calendar early on to ensure your content is 
relevant and well thought out. 


